








KEY MILESTONES 2016:
RECOGNITION OF 3 SEAFOOD
CERTIFICATION SCHEMES
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(¢ GLOBAL BUYERS RESHAPED THEIR
Woprded SOURCING POLICIES TO INCLUDE GSS|
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QUALITY OF LIFE SERVICES MADE TO TRADE.
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GSS| SUPPORTING SUSTAINABLE GAMES
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BECOME PART OF THE GSS| PARTNERSHIP
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G Sl JOIN THE COMMITMENT

* Become part of GSSI Partnership
* Build GSSI into sourcing policies

* Inform partners, suppliers
and customers

* Promote GSSI recognized certification
* Non-competitive collaboration
* Public Private Partnership



